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Abstract

In the brochure of some festival activities, they made a functional role interpret
the coral content and value of the activity by some process, which they told the
historical context of the place with some style through the interpreter or performer to
promote. Meanwhile, the pop-up brochure with the three-dimensional effect through
some technical art made read less interesting no longer, it aroused visitors
interactively to focus on the presentation of the pictures and texture. Therefore, the
relationship between the brochure and tourists provided more important application
with show of diversity, which it presented the effectiveness of the pop-up style
through the motive performance.

This research aimed at the brochure with three-dimensional structure and the
function in Yunlin International Puppet Festival 2018, it provided more understanding
and application for the future about the development of the pop-up effectiveness in
the festival activities. The results obtained by analyzed through quantitative analysis
through the questionnaire showed that there were some differences from some
variable of the background and they explained as follows : there were no significant
differences from participation motivation, perceived value, and satisfaction to gender,
occupation, and place of residence except some age. At the same time, the significant
differences were they predicted between the perceived value and the part of education
level, as well, in participation motivation and perceived value, but no significant
difference they were in satisfaction. Through the analysis of Pearson Correlation, the
results showed some part of relationship among participation motivation, perceived
value, and satisfaction, they informed that each of the three variables was significant
relation and effective enhance by festival activities one another. In addition, the
semi-depth interview concluded five obtainable effectiveness as following: 1.
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attraction, 2. a different experience from past, 3. having additional benefits, 4.
improving to plus active interest, and 5. Changing satisfaction to a higher level with
the pop-up brochure.
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