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Abstract

For more than 30 years, " Hwataoyao ; has been silently dedicated to the development of cultural and
creative life industry in Taiwan. In 2003, it was selected as the best business in creative-life industry by the
government. Trying to investigate the marketing strategy of this successful business is valuable. In this study,
Schmitt’s strategic experimental model is used as theoretical basis. Document analysis, participant observation,
and in-depth interviewing are also used to analyze how " Hwataoyao ;| represents senses, emotions, thoughts,
behaviors and relations of Schmitt’s strategic experimental model in the operating activities. At last, based on the
findings, some suggestions were provided for " Hwataoyao ; . Wish the conclusions of this study can be the

references for academic domain and industrial field.
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