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Abstract

Storytelling marketing is an inevitable trend in brand communication today. Good
stories can not only help companies in brand management and product sales, but also
trigger diverse discussions and interpretations among readers and audiences, thereby
creating topics. As an international technology company, Kingston created "A memory
to Remember", "Unforgettable Memory-88 Keys", "When Red Balloons Fly" from
2013 to 2015. Each of these products has been deeply rooted in people's hearts and
helped establish Kingston as the world's leading memory module company. Therefore,
this article uses content analysis to code and count the plots of the three samples, and
analysis then conducts key frames; and integrates focus groups and expert interviews;
finally, using the "data validation" method of triangulation. This paper finds that their
narrative structures are all based on various narrative structure theories. However, the
intensity of the conflict is not as obvious as in the Patmore curve, mainly because its
narrative technique is more like a prose poem, with the climax at the end of the film,
giving the ending endless charm. The triangulated cross-checking method also proves
that the value of the sample text is no different from the analysis in this article. In
addition, the story successfully links Kingston's "memory" products with the symbolic
image of "memory" and continuously constructs the core value and textual ideology of
"be with you", which can be said to be a very successful brand marketing connection.
The results of this article also provide the following key points for reference by creators:
1. Make good use of element symbols to connect corporate spirit. 2. Use montage
techniques to condense the time and space of the story in narrative paragraphs. 3.

Making good use of copywriting can help guide the readers’ sensory thinking.
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